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call attention to the nature and signifi-
cance of the information provided in-
clude: 

(A) A plain-language heading to call 
attention to the disclosures; 

(B) A typeface and type size that are 
easy to read; 

(C) Wide margins and ample line 
spacing; 

(D) Boldface or italics for key words; 
and 

(E) Distinctive type size, style, and 
graphic devices, such as shading or 
sidebars, when the disclosures are com-
bined with other information. 

(ii) You have not provided the disclo-
sures in a meaningful form if you mere-
ly state to the consumer that the re-
quired disclosures are available in 
printed material, but do not provide 
the printed material when required and 
do not orally disclose the information 
to the consumer when required. 

(iii) With respect to those disclosures 
made through electronic media for 
which paper or oral disclosures are not 
required, the disclosures are not mean-
ingfully provided if the consumer may 
bypass the visual text of the disclo-
sures before purchasing an insurance 
product or annuity. 

(7) Consumer acknowledgment. You 
must obtain from the consumer, at the 
time a consumer receives the disclo-
sures required under paragraphs (a) or 
(b) of this section, or at the time of the 
initial purchase by the consumer of an 
insurance product or annuity, a writ-
ten acknowledgment by the consumer 
that the consumer received the disclo-
sures. You may permit a consumer to 
acknowledge receipt of the disclosures 
electronically or in paper form. If the 
disclosures required under paragraphs 
(a) or (b) of this section are provided in 
connection with a transaction that is 
conducted by telephone, you must: 

(i) Obtain an oral acknowledgment of 
receipt of the disclosures and maintain 
sufficient documentation to show that 
the acknowledgment was given; and 

(ii) Make reasonable efforts to obtain 
a written acknowledgment from the 
consumer. 

(d) Advertisements and other pro-
motional material for insurance products 
or annuities. The disclosures described 
in paragraph (a) of this section are re-
quired in advertisements and pro-

motional material for insurance prod-
ucts or annuities unless the advertise-
ments and promotional material are of 
a general nature describing or listing 
the services or products offered by a 
savings association. 

§ 536.50 Where insurance activities 
may take place. 

(a) General rule. A savings association 
must, to the extent practicable: 

(1) Keep the area where the savings 
association conducts transactions in-
volving insurance products or annu-
ities physically segregated from areas 
where retail deposits are routinely ac-
cepted from the general public; 

(2) Identify the areas where insurance 
product or annuity sales activities 
occur; and 

(3) Clearly delineate and distinguish 
those areas from the areas where the 
savings association’s retail deposit- 
taking activities occur. 

(b) Referrals. Any person who accepts 
deposits from the public in an area 
where such transactions are routinely 
conducted in a savings association may 
refer a consumer who seeks to purchase 
an insurance product or annuity to a 
qualified person who sells that product 
only if the person making the referral 
receives no more than a one-time, 
nominal fee of a fixed dollar amount 
for each referral that does not depend 
on whether the referral results in a 
transaction. 

§ 536.60 Qualification and licensing re-
quirements for insurance sales per-
sonnel. 

A savings association may not per-
mit any person to sell or offer for sale 
any insurance product or annuity in 
any part of the savings association’s 
office or on its behalf, unless the per-
son is at all times appropriately quali-
fied and licensed under applicable 
State insurance licensing standards 
with regard to the specific products 
being sold or recommended. 

APPENDIX A TO PART 536—CONSUMER 
GRIEVANCE PROCESS 

Any consumer who believes that any sav-
ings association or any other person selling, 
soliciting, advertising, or offering insurance 
products or annuities to the consumer at an 
office of the savings association or on behalf 
of the savings association has violated the 
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requirements of this part should contact the 
Director, Consumer Programs, Office of 
Thrift Supervision, at the following address: 
1700 G Street, NW., Washington, DC 20552, or 
telephone 202–906–6237 or 800–842–6929, or e- 
mail consumer.complaint@ots.treas.gov. 

PART 541—DEFINITIONS FOR REGU-
LATIONS AFFECTING FEDERAL 
SAVINGS ASSOCIATIONS 

Sec. 
541.1 When do the definitions in this part 

apply? 
541.2 Act. 
541.5 Commercial paper. 
541.7 Corporate debt security. 
541.8 Debit card. 
541.10 Dwelling unit. 
541.11 Federal savings association. 
541.14 Home. 
541.15 Improved nonresidential real estate. 
541.16 Improved residential real estate. 
541.18 Interim Federal savings association. 
541.19 Interim state savings association. 
541.20 Loans. 
541.21 Nonresidential real estate. 
541.22 [Reserved] 
541.23 Residential real estate. 
541.25 Single-family dwelling. 
541.26 Surplus. 
541.27 Unimproved real estate. 
541.28 Withdrawal value of a savings ac-

count. 

AUTHORITY: 12 U.S.C. 1462a, 1463, 1464. 

SOURCE: 54 FR 49480, Nov. 30, 1989, unless 
otherwise noted. 

§ 541.1 When do the definitions in this 
part apply? 

The definitions in this part and in 12 
CFR part 561 apply throughout this 
chapter, unless another definition is 
specifically provided. 

[67 FR 78152, Dec. 23, 2002] 

§ 541.2 Act. 
The term Act means the Home Own-

ers’ Loan Act of 1933, as amended. 

§ 541.5 Commercial paper. 
The term commercial paper means any 

note, draft, or bill of exchange which 
arises out of a current transaction or 
the proceeds of which have been or are 
to be used for current transactions, and 
which has a maturity at the time of 
issuance of not exceeding nine months, 
exclusive of days of grace, or any re-
newal thereof the maturity of which is 
likewise limited. 

§ 541.7 Corporate debt security. 

The term corporate debt security 
means a marketable obligation, evi-
dencing the indebtedness of any cor-
poration in the form of a bond, note 
and/or debenture which is commonly 
regarded as a debt security and is not 
predominantly speculative in nature. A 
security is marketable if it may be sold 
with reasonable promptness at a price 
which corresponds reasonably to its 
fair value. 

§ 541.8 Debit card. 

The term debit card means a card 
that enables an accountholder to ob-
tain access to a savings account for the 
purpose of making withdrawals or of 
transferring funds to a third party by 
non-transferable order or authoriza-
tion. 

§ 541.10 Dwelling unit. 

The term dwelling unit means the 
unified combination of rooms designed 
for residential use by one family, other 
than a single-family dwelling. 

§ 541.11 Federal savings association. 

The term Federal savings association 
means a Federal savings association or 
Federal savings bank chartered under 
section 5(o) of the Act. 

§ 541.14 Home. 

The term home means real estate 
comprising a single-family dwelling(s) 
or a dwelling unit(s) for four or fewer 
families in the aggregate. 

§ 541.15 Improved nonresidential real 
estate. 

The term improved nonresidential real 
estate means nonresidential real estate: 

(a) Containing a permanent struc-
ture(s) constituting at least 25 percent 
of its value; or 

(b) Containing improvements which 
make it usable by a business or indus-
trial enterprise; or 

(c) Used, or to be used within a rea-
sonable time, for commercial farming, 
excluding hobby and vacation property. 
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